
 
 

“M” is out and Dias Branco announces its new visual identity 
Created by Hans Donner, the logo refers to the combination of all Company brands 

 
The pasta and cookies manufacturer M. Dias Branco has just redesigned all its 
corporate identity to combine all its brands into a single one. This change not only 
affected its logo but also its trade name, which now is Dias Branco. 
 
The new logo created by the graphic designer, Hans Donner, shows the capital letters 
D and B in third dimension, with concave and convex format in gold and silver colors 
referring to the combination of main Company brands, among them, Adria, 
Richester, Fortaleza, Zabet, Basilar and Isabela. 
 
In 2003, M. Dias Branco, founded in Brazil’s northeast region, acquired Adria, a 
company solidly operating in southeast and south regions. In 2006, the Company went 
public, adhering to the “Novo Mercado” segment of Bovespa (São Paulo Stock 
Exchange). In view of this new scenario, the Company perceived the need of 
changing its corporate identity in order to ease its visualization and the market 
perception that this portfolio of solid regional brands is associated with a company. 
 
“Previously, even after the acquisition process, part of the market viewed M. Dias 
Branco and Adria as distinguished companies. When we talked about Richester and 
Fortaleza the association with M. Dias Branco was easy, mainly in the northeast 
region, where we are most known, but when we referred to Adria, Basilar, Zabet and 
Isabela, usually, this did not occur, since it was common to associate it with Adria, a 
company most known in the southeast and south regions. This fact showed we 
needed an objective action to shelter all brands under a single reference, aiming at 
strengthening our regional brands and our corporate identity”, explains the Vice 
Chief Executive Officer of Investments and Controllership, Mr. Geraldo Luciano 
Mattos. 
 
Dias Branco operates in the production of cookies, pasta, wheat flour and bran, 
margarines and vegetable shortenings. Currently, the Company is leader in Brazil in 
the manufacturing of cookies and pastas, according to AC Nielsen’s figures, and it is 
positioned among the tree largest domestic producers in the wheat flour and bran 
segment, one of its main raw materials, through its units distributed throughout 
Brazil.  
 
Over the past three years, the Company has invested R$508.5 million in the 
expansion and improvement of its industrial complex, especially in the construction 
and operation of two new complexes, which were inaugurated: the Grande Moinho 
Aratu, next to Salvador (BA), and the Grande Moinho Tambaú, in Cabedelo (PB), in 
which R$400 million were invested. Since 2006, the Company has been trading its 
shares on the São Paulo Stock Exchange (Bovespa), under the ticker MDIA3. 
 
 

 


