
1

Food for the well-being of Society and 

the peopleôs happiness

Results Presentation

2Q18 and 1H18



Thestatementscontainedin this documentrelatedto themanagement'sviewson

the businessof M. Dias Branco are merely trends and, as such, are based

exclusivelyon management'sperspectiveon the continuity of pastand present

actions,basedon factsthathavealreadyoccurred. Thesetrendsdo not constitute

projectionsor estimates,andmay be substantiallyalteredby changesin market

conditions, the performance of the Brazilian economy, the sector and

internationalmarkets.

2



On May 16, 2018, the Company concluded the acquisition of 100% of

Indústria deAlimentos Piraquê S.A. (ñPiraquêò).

Piraqu°ôsresults for the period betweenMay 17 and June 30, 2018, can be

found in the consolidatedinformation of this document.

This presentation includes some information excluding Piraqu°ôsresults

(ñexcludingPiraquêò).
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The volume andaveragepricegrowth causedthegrowth

of 7.8% Net Revenuevs. 2Q17

Net Revenue

+ 7.8%  vs. 2Q17

Volume 

+ 1.4% vs. 2Q17

AveragePrice

+6.3% vs. 2Q17=
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AveragePricegrowth andvolume  decrease

(excluding Piraquê)

Net Revenue

+ 0.9% vs. 2Q17

Volume 

-1.4% vs. 2Q17

AveragePrice

+2.3% vs. 2Q17=
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AveragePricegrowthvs2Q17 and 1Q18
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AveragePricegrowth in all theproductslines

(excluding Piraquê)
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Marketing campaignsto promotesell out
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Wemaintainedthe national leadershipin 

pasta, cookies andcrackers 

*Market Shareaccordingto Ac Nielsen data (may-jun/18).

** The variationspresentedreffersto theperiodsmai-jun/17 vs.mai-jun/18

Cookies andCrackers ï2Q18*

ShareVolume 34.5%% 

æ** ShareVolume:+1.7 p.p.

ShareValue29.9%

æ** ShareValue: +5.3 p.p.

Pasta 2Q18*

ShareVolume 35.0%  

æ** ShareVolume: +3.8 p.p.

ShareValue31.9%

æ** ShareValue: +3.8 p.p.
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COGS negativelyimpactedby increasein the priceof wheatand

BRL devaluation

61.3% 63.6%
65.8%
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Decreaseof Vertical Integration Index of wheatby

thegrowth in thesoutheastand Piraquê

Wheat Flour | Company Consumption (%)

Shortening |  Company Consumption (%)
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Decreasein OperatingExpenses(% 

Net Revenue) versus 2Q17 and 1Q18

* SellingExpensescontain: Salaries and benefits, freight and other expenses with marketing, sales force and 

logistics.

26.7% 24.3% 27.5%
25.9%

25.0%


