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The statementgontainedn this documentelatedto the management'giewson
the businessof M. Dias Branco are merely trends and, as such, are based
exclusivelyon management'serspectiveon the continuity of pastand present
actions,basedn factsthathavealreadyoccurred Thesetrendsdo not constitute
projectionsor estimatesand may be substantiallyalteredby changesn market
conditions, the performance of the Brazilian economy, the sector and

internationaimarkets




On May 16, 2018 the Company concluded the acquisition of 1006 of

IndUstria de Alimentos Piraqué S.A. ( Riraquéo .)

P11 r a gresdlt®fer the period betweenMay 17 and June 30, 2018 can be
found in the consolidatedinformation of this document

This presentation includes some information excluding P i r a grastlts s
( i e x c IPitaguéon)g




The volumeand average price growth causedhe growth
of 7.8% NetRevenuevs. 2Q17

Net Revenue _ Volume AveragePrice
+7.8% vs. 2017 _ +1.4% vs. 2017  +6.3% vs. 2Q17

Variation of Net Revenue- 2Q18 vs.2Q17 (RS MM)

Volume Effect | Price Effect
|' I i [ |
+5.1% +9.7% -3.1% -14.1% -9.1% +8.4% _5.3% +3.7% +4.3% +12.4%
1,483
1,376 37 30 7 12 61 16 9 4 5
’ —_— — =< 4 ) — — — -2

I
Net revenue Cookies and Pasta Wheat Flour Margarineand Others Cookies and Pasta Wheat Flour Margarineand Others Net revenue

2Q17 Crackers and Bran Vegetables Products Crackers and Bran Vegetables Products 2Q18

Shortening Shortening



AveragePrice growth and volume decrease
(excludingPiraqué

NetRevenue _ Volume AveragePrice
+0.9% vs. 2Q17 — -1.4% vs. 2Q17 +2.3% vs. 20Q17

Variation of Net Revenue- 2Q18 vs.2Q17 (RS MM)

Volume Effect | Price Effect
[ | | [ |
0.2% +4.3% 3.1% -141%  9.1% | 43.5% -5.9% +3.7% +4.3% H12% 4 388
’
1,376 2 13 7 12 4 25 18 9 4 4
_— — - — [ ] | — — e
Net revenue  Cookies and Pasta Wheat Flour Margarine and Others Cookies and Pasta Wheat Flour Margarine and Others Net revenue
2Q17 Crackers and Bran Vegetables Products Crackers and Bran Vegetables Products 2Q18
Shortening Shortening



AveragePrice growthvs2Q17and 1Q18

Average Price Variation by Segment

_— —_— \
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Shortening I I
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Shortening



AveragePrice growthin all the productslines
(excludingPiraqué)

Average Price Variation by Segment
2Q18 vs 1Q18

6.9% -=- -
5.79, 5.79, 1 5.9%,

|

|

2.4% 2 3% :

|

|

l

Cookies and Pasta Wheat Flour Margarine Others I

Crackers and Bran and Vegetable Products Y=
Shortening



Marketing campaignso promotesell out
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We maintainedthe national leadershipin
pasta, cookieand crackers

Cookiesand Crackersi 2Q18*
ShareVolume34.5%%
a&* ShareVolume:+1.7p.p.

ShareValue29.9%
a&e* ShareValue +5.3p.p.

- \. Pasta 2Q18*
e s ShareVolume35.0%
£ ;f:"' a&* ShareVolume:+3.8p.p.

ShareValue31.9%
&e* ShareValue +3.8p.p.

*Market Shareaccordingo Ac Nielsen datarfayjun/18). °]
** The variationspresentedeffersto theperiodsmaijun/17 vs.matjun/18



COGSnegativelyimpactedby increasein the price of wheatand
BRL devaluation

...........
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1Q18

B Wheat ® Others Inputs and Packaging Labor Indirect Cost and depreciation
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Vertical
Integration
Index

1H18 = 88.4%
1H17 =92.1%

Vertical
Integration
Index

1H18 =97.8%
1H17 =79.5%

Decreaseof Vertical Integration Index of wheatby
the growth in the southeastand Piraqué

Wheat Flour | Company Consumption (%)

2Q17 3Q17 4Q17
mOWN PRODUCTION mEXTERNAL SOURCE

1Q18 \ 2o

Shortening| Company Consumption (%)

2Q17 3Q17 4Q17

®OWN PRODUCTION

( 13.4%

18% £ 2.6% 1\

1018 2Q18_

EXTERNAL SOURCE

2Q18 )
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Decreasan OperatingExpenseg%
Net Revenué versus 2Q1and 1Q18
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* Selling Expensegontain: Salaries and benefits, freight and other expenses with marketing, sales force and 12
logistics.



